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THE ULTIMATE SHOPPER ENGAGEMENT
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REMOTE MANAGEMENT

Each Tokinomo Robot is connected to the internet and we 
provide access to a Cloud Campaign Management 
Platform so the teams can control each robot remotely.

This means that we can create, optimise and change 
campaign settings remotely in all stores, all by clicking a 
few buttons.!

The Campaign Management Platform allows us to:

! Upload audio files 
! Create and change motion patterns
! Adjust sound volume 
! Monitor functionalities of the robots
! Get real-time Analytics Data
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CREATIVE BRAND ACTIVATIONS
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! Interactive and multi-sensory: sound, motion and light.
! Easy to communicate the campaign’s message
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FRIDGES AND FREEZERS?
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WHY TOKINOMO?
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AWARDS AND ACCREDITATIONS

Top 10 Consumer Goods 
technologies in US 

 - New York -

Top retail tech startups 
Walmart Innovation Summit 
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Top 12 retail tech startups in Europe 
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